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HAPPY NEW YEAR SUCKERS! 

YOU screamed your lungs out "Free Angela" and in spite of the légal futility 

that ensued - they absconded with her like thieves at night. 

YOU spent a better part of 1970 murder mouthing for Bobby's freedom just 

to have him accused of vandalizing his solitary cell. 

YOU foam at the mouth about offing the pig- notice any less around ? 

YOU hollered and whooped about Power to the People and Freedom for all 

Political Prisoners - Have you bothered to take the time out and try to 

define both concepts - POWER and PEOPLE? 
As far as freeing any, let alone all political prisoners, You know damn 

well the only ones who made it were Eldridge and Tim - and they are both 

exceptions to the rule in the fullest sense of the word. 

The professional feminist voice is ceaseless and all too often, redundantly 

boring. The shrill repetition of worn out slogans may, as yet, bring about 

their untimely demise. Perhaps in 1971, a definitive treatise on Clitoral 

Orgasm will replace Marighellla on the revolutionary BEST SELLER LIST. 

The fact that Kate Millett is bisexual is really of no concern to anygne - 

let alone the readership of the New York Times. The spiel is a bore to 

all of us who take the truly liberated woman as a fact of life. 

The petty feuds and uptight personality clashes within the movement 

have begun to assume ridiculous propofttions. The fact that A hates B 

because C is jealous of D is SHEER BULLSHIT. 

The mini minds who have difficulty coming to terms with the fact 

that the exiles - no matter where they found refuge- are an integral 

part of our struggle must realize that their pattern of thinking is 

archaic. 
The sloganeering, the empty phrases and wasted energies must not be 

perpetuated. 
Let us not fall into the 1970 trap of mindless babble just to get 

our verbal rocks off. 
While 1971 beckons us with some pretty challenging nuts to crack 

we cannot afford to sink further into the fatal trap of repetitious 

boredom. 

IT MAY, AS YET, BE DEADLY. 
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WE PROMISE TO THIS YEAR, 

TOTALLY WITHORAW FROM Asia 

AND END THE DePREssion. 
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President Nixon has demonstrated 

perhaps the most extreme case of 

government by television we have 

seen since the little screen exploded 

in our midst as a_ political 

phenomenon. | would like to detail 

the reach of that use and discuss its 

implications for those of you in the 

political television profession. 

Although television is probably the 

most powerful piece of technology 

man has turned loose upon himself in 

the Twentieth Century, much of the 

best comment about its impact on” 

our lives is mere poetic 

philosophizing. Certainly some of the 

essays have been rich in insight and 
highly. persuasive. But the hard 

evidence is sketchy at best. Our social 

scientists are still fashioning hand 

tools while our physical scientists are 

exploding hydrogen bombs and 

sending rockets to the moon. 

Yet there are now an impressive 

number of intelligent pegple — in all 

countries of the world with 

television, not just the United 

States— who today believe that 

television has great potential for good 

(or evil) in our time: for enriching (or 

impoverishing) the human spirit, for 

improving (or degrading) life on this 
planet, for increasing (or repressing) 

the citizen’s participation in 

government, for increasing (or 

reducing) the government's control 

9 e citizen. 

TELEVISION: 
A CASESTUDY 

nicholas 
ohnson 

You gentlemen, who are in the 

business of electing the public 

officials of the world, are caught up 

in this rising wave of sophisticated 

understanding, criticism and hope for 

television. It is useful, | think, for all 

of us to maintain that perspective. 

The problem is both more serious, 

and less, than you may perceive it. It 

is more serious in that far more than 

politics is at stake; it is less serious in 

that you are not the only ones under 

attack. 
Yet for all the current cynicism 

and credibility gap, most citizens still 

hold a kind of reverence for — or at 

least an awareness of the importance 

of— government. And it is 

television’s role in making’ us 

informed citizens (or keeping us 

ignorant), shaping our national 

priorities, electing our officials, and 

then giving them the means to 

communicate with us, that 

sometimes attracts the greatest 

outrage from television's critics. 

The United States is nowhere near 

as close to internal disintegration as 

may appear from outside. Whether or 

not we are now in the early stages of 

“the decline and fall of the American 

empire’’ the dissent and discord is 

really more a sign of life and strength 

and evolution than of their opposites, 
We have not as yet succumbed either 

to anarchy or to martial law. 

Nevertheless, there is a growing 

concern that traces of a repressive 

dictatorship are being substituted for 

a representative democracy that is 

increasingly less representative and 

democratic. The government is not 

working well in the eyes of many 

Americans. It tends to be more 

responsive to the demands of large 
corporations — especially those in the 

socialized defense sector — than to 

the demands of small citizens. 

Some of this feeling, quite 

naturally, gets expressed as criticism 

of what appears to Big Broadcasting’s 

involvement in the corporate capture 

of government — and your 

contribution of talents to that end. 

Let me make my own position 

clear at the outset. | do not believe a 

conspiracy is involved. | do not 

believe any single man, or industry is 

involved. Officials, and politicians 

who aspire to be officials, 

broadcasters, advertisers, 

representatives of large corporations 

and other campaign contributors — 

and the demands and disinterest of 

the public — all play a role. 

But that does not lessen the 
responsibility of you and me one bit. 
Each of us has a responsibility to 

understand more than we now do 

about the role of television in politics 
and government. Each of us has a 

responsibility to try . to fashion 

patterns ‘of conduct that will 

contribute to the wise and 

constructive use of television in the 

democratic dialogue. 

To set the stage for our discussion 

today — and your further 

deliberations throughout this 

conference — | want to present some 

3 study. It's 

in it’s own 

mportant, it’s kind 

of essential to bring some facts to 

bear if we are ever to get beyond 

generalities. 

The materia! involves the use of 

television in government by President 

Nixon's. Administration during its 

first two years. 

Certainly President Nixon is not 

the first American President to try to 

use the media to his advantage. 

President Roosevelt's use of radio is 

in many ways a preliminary parallel 

to President Nixon's relationship to 

television. Presidents Kennedy and 

Johnson were certainly not 

idsinterested in their treatment by 
the news media. And the Democratic 

Party today — the National 

Committee, Congressional leadership 

and Presidential aspirants — show 

increasing interst- and sophistication 

about television. So this is in no sense 

a partisan matter. 

But President Nixon is the most 

current example we have of 

government by television; he has used 

it more, more consciously and in a 

more wide ranging way, than any 

prior President. And an examination 

of the totality of his activities us a 

useful base on which to build some 

understanding of television’s impact, 

and its need for a new responsibility 

(or regulation). : 

No man could be President in 
1970 and not have a large measure of 

Nixon's awareness of television. But, 

in Mr. Nixon's case, the importance 

of television came to him forcefully 

early in his career. It’s difficult to 

overemphasize the impact of these 

prior experiences. A successful 

televised “Checkers” speech in 1952 
saved his career when he was under 

fire for campaign contributions; the 

televised ‘‘kitchen debate’’ with 

Khrushev in 1959 advanced it; a lack 

of succes with the televised “Great 
’ Debates’’ with President Kennedy in 

1960 are widely credited with 

Nixon’s loss of the Presidency that 

year; the 1962 ‘‘you-won’t-have- 

Nixon-to-kick-around-anymore”’ 
response to the loss of the California 

governorship has remained as an 

embarrassment; his sophisticated use 
of television money and management 
in the 1968 campaign is a classic case 

study, as chronicled by Joe McGinnis 

in The Selling of the President 1968. 
Thus, it is to be expected that such 

aman would bring to the Presidency 

a measure of awe for television fully 

commensurate with its powers and 

potential. What might not have been 

expected, however, is the full breadth 

and intensity of this Administration’s ~ 
efforts to turn television to its 

advantage. 
What emerges is the overwhelming 

impression of an Administration 

whose fixed focus is on the little glass 

screen, beginning with the media of 

1968. President Nixon surrounds 

himself with advisers whose principal 

experience is in advertising, public 

relations, and broadcasting; his 

appointments to the Federal 

Communications Commission and 

related agencies are designed to foster 

Administration contro! and industry 

orientation. The full panoply of 

governmental power — including the 

Vice President, the Justice 

Department, the Federal Trade 

Commission, the FCC, the Pentagon, 

and other agencies — is available to 

use on the broadcasting industry in 

an unprecedented attack on a 

governemtn-licensed medium. An 

office of “Director of 

Communications” is established in 

the White House to survey the media 

and coordiante the attack. 

Broadcasters are kept off-balance by 
the one-two punch of 

barely-camouflaged intimidation and 

acts of censorship, together with the 
promise of an economic pay-off for 

those who cooperate. Preaident 

Nixon goes to the airwaves with 

Administration propaganda and does 

mot hesitate to seek to exploit 

commercial television as a channel 

for Administration idology. The FCC 
is involved in restricting the access of 

nen-governmental groups to TV, and 

legislation designed to place 

limitations on campaign financing is 



vetoed for what appear to be partisan 

reasons. Finally, television as a 

medium is abused and exploited as 

never before in the 1970 

congressional election campaign. 

The pattern began to emerge in 

President Nixon’s 1968 election 

campaign. Richard Nixon ‘‘was 

preeminently the radio and television 

candidate in 1968, and spent twice as 

much on these media as the 

opposition. ... He surrounded 

himself with men like Ray Price, 

Nixon's top  speech-writer and 
long-time political adviser, who 

campaign philosophy epitomizes the 

popular concept of “‘imagemagker.’’ 

For example, Price is the man who 

said: 

We have to be very clear on this 
point: that the response is to the 
image, not the man..-. It's not 
what’s there that counts, its what's 
projected.... \t's not the man we 

have to change, but rather the 

received impression. And _ this 

impression often depends. more on 

the medium and its use than it does 

on the candidate himself. 

Nixon's campaign “television 

adviser,’’ Frank Shakespeare, whg is a 

former network executive, directed 

the carefully stage-managed, 

isolation-booth question-and-answer 
television programs, complete with 

hand-picked panels and 

carefully-screened cheering-sections, 

which played a central role in the 

1968 campaign. It was Shakespeare 

who _. insisted that newspaper 

reporters be barred from these 

productions. < 

The pattern became even more 

distinct as Nixon began making 

presidential appointments. Two. of 

his closest advisers, Press Secretary 

Ron Ziegler and __ Presidential 

Counselor H.R. Haldeman, are 

former advertising executives at J. 

Walter Thompson. His first 

appointment to the Interstate 

Commerce Commission was a former 

TV. newscaster. His ‘‘television 

adviser’’ during the campaign, Frank 

Shakespeare, was appointed head of 

the United States Information 

Agency, which has the job of 

projecting the U.S. “image” abroad. 

His campaign press relations man, 

Herbert Klein, was appointed to the 

newly-created position of ‘Director 

of Communications,’ a title which 

has a strongly authoritarian ring to it. 

Even more revealing are President 

Nixon’s two appointments to the 

Federal Communications 

Commission, which regulates the 
broadcasting industry primarily 

through the power inherent in its 

authority to license the use of a 

limited broadcast spectrum. His first 

appointment, Chairman Dean Burch, 

was a Republican Party official who 

ran Barry Goldwater's 1964 

campaign and who then became 

Goldwater's hand-picked Chairman 

of the Republican National 

Committee. Stephen Aug reported 

that ‘“‘Burch’s appointment. was 

hailed by broadcasters who were 
seeking a chairman to protect their 

interest as businessmen.” 

Nixon‘s other appointment to the 

FCC, Robert Wells, was a life-time 

broadcast owner active in the 

National Association of 
Broadcasters — the -largest lobby 

organization representing 

broadcasters. Wells, who is reported 

to have political. ambitions in his 

home state of Kansas, makes no 

secret of his support for the industry 

he is charged with regulating. As he 

has said: 

My views on broadcasting 

issues naturally are formed by 

the business | was in. |! just 

don’t know that you can 

separate the interests of the 

citizens and the interests of 

the broadcasters. 

Without regard to the impact of 

such appointments on the image of 

Nixon's commitment to regulation in 

the public interest, there is even some 

question as to the risk of political 

backlash. (President Johnson was so 

skittish about the FCC— or 

committed to a_ hands-off stance 

because of a commitment to good 

government — that he appointed a 

career FCC civil servant, Republican 

Rosel Hyde, as ‘‘his’’ Chairman.) 

In addition to the 

media-orientation of these key 

appointments, President Nixon’s own 

office was structured in a manner 

which emphasized the media. One of 

his earlier innovations was the 

establishment of a ‘‘Director of 

Communications’’ in the White 

House, with a full staff, for the 

purpose of coordinating and 

distributing “Fact Kits’ to 

broadcasters and newspapers; these 

Fact Kits are in reality 

pro-Administration propaganda, and 

much of the material is paid for by 

the Republican National Committee. 

The White House staff also monitors 

all television news programs, keeping 

a record on video-tape and preparing 

a summary for the President's daily 

news digest. The Director of 

Communications (a title, | believe, 

formerly unknown outside fascist 

and communist countries) often 

contacts broadcasters to praise or 

criticize their performance. Those 

“high Administration officials” 

(often Henry Kissinger) give 

television reporters special briefings 

from which newspapermen are 

excluded. Nixon had the White 

House swimming pool filled in and 

put $574,000 of public money into a 

plush new White House press facility. 

As one reporter wrote: “As an 

emporium for processing third-hand 

information in first-class 

surroundings, it’s unbeatable.” 

In addition to the United States 

Information Agency, the 

Administration has at its disposal the 

Pentagon multi-million-dollar 

advertising apparatus. For example, 

Senator J. William Fullbright, in his 

recently published book, The 
Pentagon Propaganda _ Machine, 
revealed that ‘‘staged’’ footage, 

purporting to be actual newsfilm of 

the war in Vietnam, is being 

distributed by the U.S. Defense 

Department to network and local 

television stations, and is used by 

them on a regular basis, sometimes at 

the rate of several stories a week. 

.Fulbright cited examples of news 

clips based on South Vietnamese 

staging of mock battles which tended 

to show the progress of the 
Administration's much-touted 

“NVietnamization’’ program. This 

so-called ‘‘V-series'’ costs the U.S. 

taxpayers some $400,000 per year. 

President Nixon has not hesitated 

to support these propaganda efforts 

by unleashing the full panoply of 

governmental power as a means of 

influencing the mass media. It is 

instructive to examine the 

Administration efforts to the 

President's Vietnam policy which 

centered on the Mobilization Against 

the War planned for Washington, 

D.C., in mid-November 1969. 

The President responded by going 

directly into the homes of the people 

of America via free time on the three 

major television networks; when the 

President speaks on all three 

networks in prime time, he reaches 

60 million TV homes. Vice President 

Agnew described the President's 

November 3, 1969 speech on 

Vietnam as_ follows: “President 

Nixon delivered the most important 

address of his administration. His 

hope was to rally the American 

people to see the conflict 

through...."” 
The night of the President's 

speech, November 3; 1969, 

“Communications Director’’ Herbert 

Klein and Press Secretary Ronald 

Ziegler, made at least 20 telephone 

calls’ to TV stations around the 

country to learn if the stations were: 

planning to make any editorial 

comment. One news director told 

The New York Times, in a classic 

understatement, that it was 

“disturbing” to receive such a call 

from the White House before the 

editorial was written. 

Apparently displeased at the very 

moderate commentary which 

followed the President’s speech, the 

Administration’s inner circle met the 

next morning to begin work on Vice 

President Agnew'’s Des Moines 

speech. Contrary to Administration 

disclaimers, it is reported that 

Agnew’s attack on commentary was 

planned at the highest levels of the 

Administration. 

At the same time the 

Administration was preceding on 

another front — the Federal 

Communications Commission, which 

has a potential life or death power 

over broadcasters through the 

licensing process. Dean Burch, the 

newly-appointed Chairman of the 

FCC, in an action described by 

Senator Pastore, Chairman of the 

Senate Subcommittee on 

Communications, as 

“unpredecented’ and “‘out. of 

bounds,’ personally called the 

presidents of the three major 

networks to request transcripts of 
their commentaries on President 

Nixon's November 3 speech. The 

New Republic reported that the call 
from Chairman Burch 

was even more blatantly 

threatening than the fact of it 

makes evident. The White 

House aready had complete 

tape recordings of every word 

spoken on the networks 

about the President's 

address — including 

interviews with Herbert Klein 

on NBC, CBS and ABC. The 

Army Signal Corps detail 

assigned to the White House 

Communications Branch had 

it all, in separate reels for 

each network. Nor did the 

members of the President’s 

staff have to telephone TV 

stations, as they did, to check 

on editorial comment (at 

least 20 such calls were made 

the night November 3, 

according to a CBS report). 

Notwithstanding Chariman Burch’s 

subsequent disclaimer of sinister 

motive (he was only days into the 

job, and may in fact have been 

unaware of how his ° personal 

intercession would be viewed), the 

damage had been done: the 

broadcasting industry had received 

the message, whether or not Burch 

intended it, that the FCC was going 

to run as a branch office of the White 

House, and that its powers might 

very well be used to punish those 

who failed to provide the propaganda 

support the Administration desired. 

Moreover, Chairman Burch’s 

subsequent actions have tended to 

reinforce that message. For example, 

he recently warned the fledgling 

Public Broadcasting community that 

it must guard against being too 

liberal. He said he wanted to ‘‘put the 

lie to theory that all creative people 

are liberal,’’ saying: ‘'| don’t believe 

that, but if that is so, you'd better go 

out and hire some _ non-creative 

conservatives.’’ Chairman  Burch's 

remarks echoed those of US. 

Information Agency Director: Frank 

Shakespeare, uttered almost exactly 

one year before. Shakespeare, 

according to The New York Times, 
“warned the industry's news 

directors that there were too many 

young liberals loose before the 

microphones and called for stricter 

discipline by their superiors.’’ Again, 

whatever the intention, the effect of 

such remarks is ideological 
censorship. 

Ten days after Nixon’s November 

3rd speech, Vice President Agnew 

made his famous and unprecedented 

attack on television journalism, 
focusing on commentary after the 

President's speech. To be certain that 

his speech to the Midwestern 

Regional Republican Conference in 

Des Moines, lowa, would receive 

thorough . coverage, the networks 

were fcrewarned of the subject 

matter of the speech — including a 

line that read: “Whether what I've 

said tonight will be seen and heard at 

all by the nation is not my decision, 

it's their decision.” As Time 

magazine reported, he ‘‘noted 

pointedly that television stations are 

subject to federal licensing.’’ He 

complained that the President's 

“words and policies were subjected 

to instant analysis and querulous 

criticism.”” He singled out a 
correspondent who “twice 

contradicted the President's 

statement about the exchange of 

correspondence with Ho Chi Minh.” 

And he compared Nixon to Winston 

Churchill, arguing that Churchill 

“didn't have to contend with a gaggle 

of commentators raising doubts 

(Continued on Page 16) 



* Spain's MAGNUM OPUS. It’s the real 

Chapel of unused illustrations, are deeply 

gratified to see him back where he 

belongs, in the Underground. It is 

doubtful if he is as penniless as most of 

the rest of these poor beggars — word has 

jt that the National Cartoonist 

Association is still slavering to pick Bode 

up and syndicate him for mucho $$$ — 
but the wierd-assedness of his talents is 

second to none Bode seems always to be 

struggling, through his broad-waisted, 

skinny-legged reptiles, after some final 

expression of absolute truth. He could 

spend his whole life chasing after it, and 

wind up with nothing but money: ‘But | 

got a harmonica.’ 

Everbody ought to remember the Roof 

Rabbits strip of Gilbert Shelton: you 

know, where Fat Freddie of the Freak 

Brothers gets himself a gun and swears to 

eat anything he shoots; although he winds 

up eating a rat, he remarks, ‘hey, these 

roof rabbits aren’t too bad.’ As usual, 

Shelton’s strip revealed something unique 

and almost homely about hippie 

existence — in this case, the hippie’s 

marvellous aptitude for turning shit into 

hamburger. Every one of Shelton’s Freak 

Brothers numbers explores one or 

another of the remarkable and endearing 

qualities of dropout existence so low-key 

and amusing that they provide an 

Underground alternative to Chic Young’s 

BLONDIE. And _ Shelton’s drawing — 

large-nosed_ big-footed, round-eyed hairy 

figures surrounded by _ speed-freak 

crosshatching — is just as homely as his 

themes. Today he provides one of the 

more salient attractions of the Los 

Angeles FREE PRESS, for which he does 

la weekly Freak Brothers strip, butted 

ith the adventures of Fat Freddy's 

abominable cat and its mortal battles 

ith the cockroach hordes. His Roof 

Rabbits strip is still in the possession of 

the EVO art directors, although he 

needed it desperately for his new book on 

he Freak Brothers: in this wise does 

EVO endear itself to the cartooning 

community. 

Also’ from the FREEP we have some 

representative Ron Cobb drawings. Most 

people like Cobb for his clarity and his 

way of making pigs look tike pigs and 

people look like people — and other 

people think he’d have done better to 

stay doing Science Fiction magazine 

illustrations. He certainly is liberal. 

Finally fromthe coast we got Robert 

Williams and Willy Murphy. Murphy a 

couple years ago did the illustration that 

headlines this column, and has always 

been the most effective wielder of 

‘chicken fat’ in the Underground: he likes 

to fuck with garbage a lot, Murphy, ahd 

dripping substances and wierd stray bits 

of shit here and there, much like Willy 

Elder used. to with MAD magazine. He 

confesses to one problem, however: 

‘Richard Nixon,’ he moans, ‘is my best 

character.’ Murphy’s stip in the defunct 

GOTHIC BLIMP WORKS, depicting a 

long repulsive prick that changes by 

degrees into Nixon’s nose, has been 

picked up all over the place in the 

intervening year. As for Williams, we have 

got to get more of his work out here on 

the East Coast: working in the solid old 

three-fingered-glove cartoon tradition 

Williams hauls up out of the collective 

American consciousness a parade of 

horrifying, iconistic little horrible devils 

guaranteed to populate your nightmares 

in the future, if they haven't been there 

all along. Incredibly brutal and dynamic 

in technique, Williams rarely bothers 

putting any real message content into his 

strips, but then, with style like that, who 

NEEDS content? 

here seems to be a lot of cartoonists 

looking for work these days. So 

desperate are they for exposure 

that they bring their work to The 

East Village Other, and thus we 

have a slew of them this week, 

probably the most representative 

batch we have ever printed. Besides 

the traditional EVO regular 
cartoonists — Spain, Kim Deitch, 

Yossarian, and Crumb — we have 

also a good batch of outsiders — Joe 

Shenkman, Bob London, Gilbert Shelton, 

Robert Williams, Willy Murphy, Ron 

Cobb — and a mess of what you might 

call Second Generation artists, such as 

Mitchell Berkowitz, Tony LaMonte, and 
Jeff Cox. The field is sprawling with 

penniless radiograph pushers, and as you 

leaf through the pages of this issue you 

will be presented with the best of them. 

For this we have to thank the artist 

Yossarian, who just returned aghast from 

an intolerably prolonged visit to the West 

Coast, where most of the comic artists 

live today. ‘It’s a round of parties,” he 

marvels, ‘one after the other, night after 

night. But they manage somehow to do a 

lot of work. God knows how.’ 

Spain Rodriguez, according to Yossarian, 

is getting into a regular book-publishing 

routine. INSECT FEAR has already 

found its second incarnation, and with 

him from the Coast Yossarian brought a 

first run copy — minus the front and back 

covers — of SUBVERT, which looks to be 

inside confidential story of how 

TRASHMAN originated, from a callow 

garage mechanic named Harry Barnes to a 

relentless vigilante of Revolutionary 

Vengince (Spain spells lots of words 

different from most people, and | for one 

am loath to change them back.) Also in 

SUBVERT is an entertainingly bloody 

little vignette about Trashman and his 

cohort Dr. Eugene Kranker (a 

doppleganger for R. Crumb) falling afoul 

of a Women’s Liberation enclave in the 

California mountains, and being forced to 

perform cunnilingus until the cows come 

home. As usual, Spain’s style manages to 

be simultaneously as dramatic as a Black 

Panther poster, but also as cartoony as an 

Archie comic. There is something unique 

in the way he slashes his black around 

like broken glass, but manages still to | 

keep that round, sweeping comicbook | 

LINE; people say he derives much from 

Jack Kirby of DC comics, but if you will 

look at NEW GODS, Kirby’s late DC 

effort, you will see that the apprentice 

quite eclipses his master. 

Kim Deitch’s old lady Trina was in town 

last week, with their baby daughter 

Casey, but somehow nobody saw her long 

to rip off from her an original; and since 

Spain still has not sent us her Suzy 

Slumgoddess picture which we anxiously 

await, there will be no women cartoonists 

represented in this issue. Tough titty, 

ladies. Kim himself stayed out on the 

Coast whilst she was here, finishing up a 

strip called ‘The Brindlesteen Apparition,’ 

the nature of which is bound to be pretty 

necrotic. Kim is sort of the avatar of H.-P. 

Lovecraft in cartooning, with his morbid 

fascination for hallucinatory 

flesh-changings and occult 

metamorphoses: humans are transformed 

into monsters in his strips, disembodied 

brains float sentient in vats of amniotic 

fluid, rod-and-piston humanoids lurch 

about in an amphetamine fashion, and big 

bloated birds covered with mystic 

emblems fly over through the sky, from 

which a smiling sun always beams down. 

Most of his stuff shows up these days in 

INSECT FEAR. 

Oh, and it’s good to see Vaughn Bode 

back in the troubled waters of EVO, from 

whence he had been driven, years ago, by 

a previous administration. It’s been 

terribly frustrating these last couple 

There is no S. Clay Wilson in this EVO. If 

there is a patron saint of iconoclasm and 

obscenity, that has to be Wilson, but, alas 

and wellaway, he rarely appears in these 

© WILLY MU 
years, to have to make do with one single 

strip from Vaughn each month, in 

CAVALIER magazine; those of us who 

know how incredibly prolific Bode is, and 

that he keeps at home a veritable Sistine 

pages. ‘What would you think,’ the EVO 

editor has been heard to ask, ‘the effect 

of this Wilson fellow’s stuff would be on 

a young boy who hasn't lost his cherry 

yet?’ So, out of consideration for the 



children, there is no Wilson in this issue. 

Certain people here are applying a lot of 

blackmail to get him in here; though, so 

watch for him in the future. 

Rory Hayes, however, is here, although 

there are many who claim to see little 

that is worthwhile in his work. Inside the 

cartooning community itself though, 

Hayes is a much-respected contributor, 

and in fact has been termed the ‘Grandma 

Moses’ of the West Coast GESTALT. 

Briefly, he is the only real Primitive in 

underground cartooning: his howling 

figures bursting like supernovae out of 

the limitless interstellar black, his 

Leviathans screaming up through the 

clouds fromthe very bowels of the 

planet, his almost psychopathic 

morbidity in matters of sex and 

excretion, these are expressions of the Id 

asserting itself. Heavy shit. 

Back in New York, we have Yossarian 

with us again for a spell, before he returns 

to California to get his ears fixed. 

“WHAT??’ he says. ‘HUH??’ He’s always 

talking about how slowly he’s developing, 

Yossarian, although it’s hard to see how 

most of his work falls short of excellence. 

It depends on his mood, apparently: 

sometimes he’ll concentrate on his 

figures, comic and realistic much like 

Spain’s, and have them doing crazy shit 

and careeing through intricate plots for 

weeks on end; and then other times his 

background detail his riveting rises up 

Goop LORD? 
IT’S THE BOGEYMAN? 

OFF 
THE MERCHANDISE, YOU 

FOR430 I MIGHT VE 
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MAKE It"Z25! AND IM | 
_A RIM 0B Too!) 

es | 
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IVE GOT A tAXI-METER \_# 

like a plague and drowns his characters in 

unyariegated detail, and this too is pretty 

wonderful when it happens. He has a 

great crazy New York kind of head, 

Yossarian, and if we can keep him away 

from California, EVO will have the best 

house artist of any underground 

newspaper. 

Quick! It’s fifteen minutes before 

deadline: What can you say about R. 

Crumb? What needs to be said about 

Crumb? He’s too good, he’s a genius, he 

needs his ass kissed like Howard Hughes 

needs money. 

The outsiders? Well, the Joe Shenkman 

strip you see here has been kept in the 

back room for about six months now, 

and was discovered almost accidently by 

Yossarian as he researched this issue. 

BEAUTIFUL 

WENDY 
@tSCREWisn't 

precisley an 

Underground 
artist, butshe 

sure is good. 

|) zal 
|\ YOURS } 
\ A 

Not to 

mention 

beautiful... 

StG hs 

Look at it! Now, there’s chicken-fat, and 

classical references, and __ incredible 

fucking slapstick, not to mention a 

poignant comment on the predicament of 

the contemporary underground 

cartoonist. CHARLETON COMICS, 

f'chrissake? The fucking idiot who kept 

that strip in mothballs for half a year 

ought to get his ass kicked. Apologies to 

Joe Shenkman, and can we get some 

more work from he who was formerly the 

best part of RAT? 

Shenkman, see, was kicked off the RAT 

for being sexist. Shortly afterward, Bob 

London also vanished from that lady’s 

pages: presumably Popeye has too much 

machismo, nicht wahr? Shit, Elsie Seegar 

couldn’t draw as well as London. 

Then there’s all these kids who bring in 
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this brilliant stuff that seems to spring 

fully formed from the forehead of Zeus. 

Jeff Cox, for instance, first appeared in 

EVO as a writer, and then showed up 

with some STRIPS. Far out. Tony 

Lamonte, a good Italian boy from the 

Bronx, has never been printed anywhere 

but EVO, although his work, once it 

shakes loose of the Crumb influence to 

which it seems unreasonably bound, bids 

fair to be brilliantly original. And 
Mitchell Berkowitz, who looks just like 

his name sounds, came up here just last 

week: he claims to be influenced equally 

by R. Crumb and Peter Max, which is an 

unlikely combination indeed. 

Oh, and lest he pass unmentioned Bobby 

Ringenberger did the  ‘Sweetstuff’ 

number. To this strip everyone at EVO is 

fast attached, being that its REAL-LIFE 

heroine is a well-loved figure about these 

precincts. In the future, Bobby will be 

handing in more strips involving her 

adventures and mis-adventures, leading 

the life of a Pennsylvania Truckstop Slut 

in the Big Apple. Bobby, who previously 

concerned himself with the making of 

‘movies like EROTIC SALAD, also has a 

bit of Crumb to shake loose of before his 

style matures. 

And now if somebody’! lend Latimer a 

rapidograph overnight he'll get to work 

on his own strip. Happy New Year 

evervbody. 
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about whether Britain had the 
stamina to see the war through.” 

Leaving aside the puffery in 

comparing Richard Nixon to Winston 

_Churchill, and the demagoguery in 

comparing the Nazi threat to Britain 

with the North Vietnamese threat to 

the United States, the fact is that 

Churchill had many severe critical 

commentators throughout his career. 
What-Agnew was saying, in effect, 

was an expression of the 

authoritarian ‘‘need to know” 

Principle: the public will get the 

information it ‘‘needs,’’ and the 

Administration will determine what 

those needs are; therefore, analysis, 

criticism and Contradiction are not 

tolerable. Lester Bernstein, managing 

editor of Newsweek. described 
the ultimate arrangement 

implied in Agnew’s speech — 

one wherein television would 

become an_ untrammeled 

conduit through which the 

Administration line could 

pour, without evaluation or 

analysis or adverse comment 

of any kind. 

The American Civil Liberties Union 

said that Agnew’s attack on television 

constitutes ‘‘a thread tantamount to 

blackmail,” a “demand” that 

television “conform to the 

Administration’s standard of what 

the news should be.’’ There is wide 

agreement with Eric Severeid’s 
statement that Agnew’s speech ‘‘not 

“only constituted a threat of 

censorship but constituted an 

attempted act of censorship.’ 

As columnist Carl 

observed: 
...Agnew's blast comes in 

the midst of a mighty struggle 

for public opinion between 

those who support President 

Nixon’s policies in Vietnam 

and those who oppose those 

policies. 

So Agnew’‘s tirade can 

hardly be viewed as more 

than his self-serving effort to 

silence television wherever it 

might be inclined to tip the 

balance of opinion in favor of 

the war critics. 

Rowan 

Shortly after the Des Moines speech, 

communications 

director, extended Agnew’s attack to 

‘"f you 

Herb Klein, the 

all news media, warning: 

T FE L E Vi S ION (Continued from Page 5) 

look back at the problems you have 

today and you fail to continue to 

examine them, you do invite the 

government to come in. | would not 

like to see that happen.” 

Of course, like all censors, Agnew 

and Klein publicly denounce 

censorship. This all calls to mind Les 

Brown’s article, “‘How ‘Opposers’ of 

Censorship Can Make It Happen On 
TV." He wrote 

Those who abhor 

censorship and speak out 

against it are blessed; 

invariably they are rewarded 

for their righteousness. Even 

as they speak the words 

something wonderful 

happens, their wishes come 

true. 
...Now Vice President 

Spiro T. Agnew, as orator for 

the Nixon Administration, 

has come out four-square 

against censorship — ‘in any 

form,’ as he put it — and, lo! 

the magic is already working. 

Networks have taken to 

analyzing themselves, and the 

Moratorium demonstrations a 

week ago that so displeased 

the President were virtually 

blacked out in network live 

coverage, as if they never 

happened. 

One of the largest crowds in the 

history of the United States, 

demonstrating against the War in 

Southeast Asia, was blacked out. TV 

has often made events of non-events; 

here as Jack Gould noted in the Vew 
York Times, ‘‘what was clearly an 

event was virtually converted by TV 

into a non-event.” 

And we have been living with the 

fallout of Agnew’'s magic ever since. 

Some examples. 

(1) Five days after Agnew's attack 

on the media, New York’s leading 

educational station had unusual 

difficulty in getting a panel to discuss 

the Agnew _ speech. Moderator 

Mitchel ‘Krauss asked: 

By AS; indeed, the press not 

being intimidated by this 

kind of speech? For instance, 

in preparing this program, we 

found it extremely difficult 

to get spokesmen from the 

press to appear without either 

the sanction of the very top 

-1 received 
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management of their 

companies or, in some cases, 

even the top management felt 
it was time to wait and look 

back. | 

confidential, personal 

reports about the same time that 
network management began taking a 

much more detailed interest in the 

attitudes and copy of its newsmen. 

(2) Shortly after Agnew’s attack 
on TV commentators, the American 

, Telephone and Telegraph Co. decided 

to cancel its sponsorship of a 

television special scheduled for 

November 30th, featuring the singing 

of Simon and Garfunkel. An AT&T 

spokesman complained that, instead 

of the concert AT&T wanted, the 

company got a program ‘’very heavy 

in ideology,” on the “state of 

society,” including film clips showing 

Democrats John and Robert 

Kennedy, Adlai Stevenson, and 

others, as well as war and peace 

demonstration scenes. In an editorial 

entitled “An Agnew Aftermath?”, 

the advertising trade journal 
Advertising Age said: 

But, what 

disturbing was the strong 
implication in television 

circles that AT&T's decision 
was dictated, at least in part, 

by the keenly sensitive feeling 

that AT&T — and others in 

the business world — have 

toward being connected with 

was_ really 

anything that smacks of 

anti-establishment, in the 

wake of Vice-President 

Agnew’s sharp criticism of 

TV and newspapers. 

Other major advertisers began 

exercising similar caution — in and 

industry never known for its courage 

and forthrightness in the best of 

times. 

(3) One month after Agnew’s first 

attack, United Press International 

carried the following report: 

Television networks, 

criticized for their ‘instant 

analysis’ of President Nixon’s 

Vietnam speech in November, 

soft-peddled interpretation of 

his announcement of 

additional troop withdrawals, 

For the most part, the 

network newsmen who 

immediately followed the 

President summarized 

Nixon’s brief report on the 

war situation. 
Their comments were very 

short and much like the 

reports that followed Nixon’‘s 

televised news conference 

December 8. 
All of which led Agnew to conclude: 

“Sometimes when | look around at 

the tube from time to time, | think | 

have had a modicum of success.” 

(4) Walter Cronkite, the 

“anchorman” of CBS Evening News, 
revealed that becuase of Nixon 

Administration attacks on television, 

some CBS-TV affiliate stations have 

displayed a nervousness about 

network analysis and criticism and 

asked the network to keep them to a 
minimum. 

(5) In its article discussing Agnew’s 
Des Moines speech, Newsweek 
reported that ‘‘the President's aides 

had for some time been compiling a 

dossier of sorts on at least one TV 

commentator, ABC's Frank 

Reynolds, who is regarded at the 

White House with special venom 

because Nixon staffers feel he was 

biased and unfair during the 

campaign.” ABC recently 

announced — one year later — the 

removal of Frank Reynolds from his 

post, over his protests, 

(6) Ernest Fitzgerald, former 
Pentagon efficiency expert and now 

consultant to the Businessman’s 

Educational Fund, charged last June 

that television was softpedaling news 

that would tend to be unfavorable to 

the Pentagon. He said: "...1 know. 

of several instances where networks 

have declined to run 

well-documented Pentagon’ horror, 
stories that have been handed to 

them virtually on a silver platter.’ 

Variety decided to investigate these 
charges; it concluded: 

The pattern that emerged was 

not one of any media-wide 

conspiracy to suppress news 

unfavorable to the Pentagon, 

but rather one in which 

possibly excessive caution on 

the part of ABC News and its 

legal department — and also 

CBS News and its Pentagon 

correspondent — led to 

potentially explosive stories 

going unreported. 

There has always been a close 

“working relationship’’ between the 

military and the press— often, 

through no fault of the press, a 

necessary prerequisite to its getting 

not 

iG 
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any information at all. In any event, 
the Pentagon's leverage was certainly 

diminished by the Vice 

President's attack. 

In spite of the obvious. effect 

which these efforts were having, the 

Administration was apparently not 

satisfied, because it rolled out one of 

its biggest guns: Attorney General 

Mitchell and the awesome power of 

the Justice Department. Early this 

year U.S. District Attorneys across 

the country simultaneously issued 

broad and sweeping subpoenas to 

numerous national newspapers, 

Magazines, and television networks. 

The media were asked to produce 

reporters’ notes, correspondence, 

telephone call memoranda, and 

un-edited tapes and film — known in 
the television business as “outtakes.” 

The materials subpoenaed was 

apparently to be used to prosecute 

persons who, among other things, 

have criticized or otherwise 

displeased the government. 

Senator Harold E. Hughes, an lowa 

Democrat, accused the President of 

“pistol whipping’ the television 

networks and of showing ‘‘an 
astonishing disregard for one of a free 
country’s most basic freedoms — the 
freedom of the press.” Senator 
Hughes described as “frightening” 
Attorney General John Mitchell's 

subpoena of confidential notebooks 

and unedited television tapes. 

The government's subpoena action 

had an immediate impact on news 

freedom. Shortly after the 

government announced its intentions, 

CBS' Walter Cronkite said: “There 

have been two cases already this 

week where officials have refused to 

talk off the record for fear that their 

remarks would show up in court.’ 

Robert Ferrante of WBBM-TV 

recommended that all film and 

recording tape outtakes be erased or 

destroyed 12 hours after the film was 

aired, Broadcasting magazine 
reported that one unidentified 

station “already is destroying unused 

tape recordings.” 

Within time, of course, Attorney 

General Mitchell announced his 
regrets at “‘any implication that the 
Department of Justice is interfering 

in the traditional freedom and 

independence of the press.” 

However, he did promise that the 

Justice Department will henceforth 

“reach a compromise acceptable to 

both parties’’ when it wishes to 
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examine photos, films, or reporters’ 

files for use in criminal prosecutions. 

Like Vice President Agnew, the 

Attorney General has reassured us 

that his Department's actions are 
“not censorship”; but, like the Vice 

President’s speech, the “censorship” 

comes from the mere threat, It is, 

alas, a tried and true technique of all 
those who would wish to “control’’ 

the content of the news media to 

announce loudly and clearly that 

their actions are “‘not censorship,” 

while at the same time acting to bring 

the press under their influence. 

Whether or not the government's 

recent actions be called “censorship,” 

they have clearly had that result. As 

CBS President Frank Stanton has 

oobi In this context of 

intimidation, self-serving 

disavowals of censorship, no 

matter how often. repeated, 

are meaningless. Reprisals no 

less damaging to the media 

and no less dangerous to our 

fundamental freedoms than 

censorship are readily 

available to the government — 

economic, legal, and 

psychological. 

| will mention brietly two examples 

of the kinds of ‘‘reprisals’’ which Dr. 

Stanton may have had in mind. 

(1) Following President Nixon‘s 
November 3, 1969, address on 

Vietnam, a member of the Subversive 

Activities Control Board called 

television stations to ask for the logs 

of coverage in support of and against 

the Administration's Vietnam policy. 

Mr. Paul O'Neill of the Subversive 

Activities Control Board telephoned 

two Washington television stations to 

ask them “in a casual way,” if they 

had covered a patriotic rally on 

Veterans’ Day. His wife addressed the 

same question to stations in Miami. 

(2) Shortly after a speech in which 
Vice President Agnew attacked the 

Washington Post's extensive 
communications holdings, ‘‘a group 

of Republican businessmen including 

a business partner of Bebe Rebozo, 

the President's close friend, 

challenged the license renewal of a 

Post Company television station in 

Miami, Florida.” 

In conjunction with these actions 

of intimidation, threats, reprisals and 

censorship, the Administration has 

outflanked the media’s creative 

personnel by appealing to the basic 

profit-motive of the owners of the 

broadcasting industry in what 

amounts to no less than the promise 

of an economic pay-off. Thus, an 

industry Bulletin reports that: 

{Herb] Klein maintained that 

the real way to determine the 

Nixon Administration's 

attitude toward broadcasters 

is from its appointments to 

the Federal Communications 

Commission, not through its 

speeches. And he posed the 

question — aren’t the two 

Nixon appointees good men 

from the industry point of 

view? 

Whether or not an impartial observer 

would conclude that their voting 

records sustain this claim (and some 

of their speeches and _ proposals 

would challenge it), the fact remains 

that this is the way in which they 

were being sold to the industry. 

It is no secret that a television 

license in a significant market area is 

the closest thing yet to the 

alchemist's dream. Under the 

leadership of Chairman Burch (and 

over my dissent), the FCC early this 

year adopted a new policy which 

offers established broadcasters 
extraordinary protection against 

competition for their licenses. As 

Elizabeth Drew reported in The 

Washington Monthly: 

The policy statement was 

bushed through by Burch in 

what for the FCC was 

exceptional speed... 

The White House was in 

frequent contact with Burch 

about. the FCC’s policy 

statement. ‘Basically, it was 

his idea,’ says Clay Whitehead 

(the President's Special 

Assistant on FCC matters], 

‘put it was a policy we 

_ supported...” 
The effect of the new policy 

statement is, of course, to discourage 

citizen participation in the license 

renewal process. The FCC's action 

has recently come under strong 

attack by the House Interstate and 

Foreign Commerce Committee staff 

as industry protectionism. 

The White House has moved to 

ingratiate itself with broadcasters on 

a number of fronts. In selecting a 

Panel to study violence on TV, for 

example, the Administration gave 

broadcasters a veto on_ panel 

members; anti-violence groups were 

not consulted. Some of the ablest 

and most academically distinguished 

panel members were axed. The 

Administration has also adopted 

anti-competitive positions on a 

number of issues of great importance 

to the owners of the broadcasting 

industry. For example, many of the 

broadcasters are also owners of 

newspapers, and they cannot have 

failed to observe that Herb Klein has 

spoken out against proposals to limit 

the number of newspaper and 

broadcast properties that can by 

owned by any one company and 

proposals to split newspaper and 

broadcast ownership. Another 

example; when the Assistant 

Attorney General for Antitrust 

indicated his opposition to the 

newspaper industry's monopoly 

authorization bill (the so-called 
“Failing Newspaper Act’), he was 
reversed by the White House, and the 

Administration took the 

unprecedented step of sending the 

Assistant Secretary of Commerce to 

testify on an antitrust measure — in 

support of the monopolistic bill. 

The result of this one-two punch 

has been a clear knockout of TV's 

Critical, creative individuals (a la 

Frank Reynolds) and the sweet 

surrender of the owners to the call of _ 
the profit. As Les Brown wrote in 

Variety: \t has been made clear here, 
in a number of ways, that the 

ordinary broadcaster — the- 
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publisher of the airwaves — is 

willing to surrender stil! more 

of his First Amendment 

freedom for the promise of a 

perpetual license to do 

business. At gunpoint, and 

given the choice of “your 

money or your life,”’ the 

ordinary citizen promptly 

yields up his money. Not so 

the broadcaster. 

The broadcasters’ income has 

continued to climb at a rate 

exceeding the Gross National 
Product. 

Onto this carefully designed stage 

moves the central character. In more 

than two dozen nationally televised 

broadcasts, President Nixon has 

drastically altered the balance of 

power toward the President and away 

from Congress. His communications 
advisers and speech writers 

unanimously agree that his November 

3, 1969, Vietnam speech was an 

enormous political success. As Ray 

Price says: 

Judging by the results, it was 
the most effective use of TV 

that’s ever been done. You 

had the massively accelerating 

peace movement. But after 

the speech the balloon just 

fizzled. 

As we have seen, Agnew’s first attack 
on the media was launched 10 days 

later. The barrage has accelerated in 

the last seven months. 

On April 

President went before the cameras to 

announce the withdrawal of 150,000 

additional troops from Vietnam. 

On April 30 he informed the 

Nation that he was ordering an attack 

on North. Vietnamese - forces’ in 

Cambodia. 

On May 8 he held a live, prime 

time press conferences aimed at 

defusing objections to his Cambodia 

stragegy. Bae 

On June 3 he delivered what was 

termed an “interim  report’’ on 

Cambodia, during which he showed 

films of captured war materials and 

food. 
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On June 17, in a midday 

nationally televised appearance, he 

sought to “‘jawbone’’ the stock 

market in light of Wall Street fears 
about the Administration's failure to 

curb inflation. : 

On July 1 he sat for an hour-long 

prime-time, live interview on foreign 

policy with newsmen from the three 

major networks. 

Altogether, during his first year in 

office, President Nixon made 37 live 

television appearances, whereas 

President Eisenhower made a total of 

only 49 appearances in his entire 

eight years in thé White House. 

On the other hand, during his first 

22 months in officé, Mr. Nixon has 

had only 11 formal news conferences 

(plus 5 less formal sessions with 

reporters who cover the White 

House), whereas at the same point in 

their tenures in the White House, 

John Kennedy had held 44 press 

conferences, Dwight D. Eisenhower 

had held 53, Harry S. Truman had 

84, Lyndon B. Johnson had 85, and 

Franklin D. Roosevelt had 158 news 
conferences. 

When a reporter reminded Mr. 
Nixon a year ago that he had 

conducted only three press 

conferences in the last six months, 

the President replied: “...If 1 

considered that the press and the 

public needs more information than | 

am giving through press conferences, 

| will have more.”’ 

What this says is that Mr. Nixon 

will release information in 

accordance with the “‘needs’’ of press 

and public as those needs are 

determined by Mr. Nixon himself. In 

place of the rights of press and public 

to know he has substituted the 

intelligence agency principle of ‘‘need 

to know,” a principle designed to 

/guarantee discipline and control. As 

Jules Witcover observed recently: 

Their [live televised 

presidential press 

conferences] infrequency 
suggestes the continuing 

Nixon dislike for the 
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spontaneous event, their 

careful staging by the White 

House staff demonstrates the 

same determination seen in 

the Nixon campaign in 1968 
to inject as much control as 

possible. Ziegler maintains a 

seating arrangement, with 

reserved places for the White 

House ‘regular’ reporters in 
the area immediately in front 
of the President. Mr. Nixon: 

has come to know which of 

the reporters are likely to 

throw him a curve, which are 

_ the softest touches. 
But the use of television has not been 
limited to a= tight rein’ on 

conventional Presidential 

appearances, the same kind of 

control exercised during the 1968 

campaign. 

Together with his more traditional 

use of television, the President. has 

not hesitated to innovate. He is the 

first President to hold what amounts 

to a Presidential ‘‘special’’ in order to 

introduce his new Cabinet to the 

Nation. He went on nationwide 

television to explain his veto of an 

education and health bill, 

condemning the _ legislation as 

“inflationary” at the same time aides 

were urging support for a $50 billion 

ABM system. He is the first President 

to use visual aids on T a means 

of defending his war pol, 

Even more innovative has been the 

Administration’s penetration ~ of 
previously overlooked portions of the 

kingdom of commercial TV: the 

entertainment shows, While still a 

candidate, Mr. Nixon appeared in a 

brief comic role on one of the largest 

audience. shows, Laugh-In. While 

President he has appeared on a Bob 

Hope Special (a fund raiser for an 

Eisenhower hospital), in the locker 

room of the victorious University of 

Texas football team following a 

nationally televised game, during one 

of the largest audience-drawers ever 

shown on television, the Moon 

landing, , and, during the past 

campaign, at a locally-televised 
dinner honoring a_ professional 

football quarterback. Vice President 

Agnew opened up the Red Skelton 

Show in its new season, and he and 

other top officials, including the 

Attorney General, the Secretary of 

Health, Education and Welfare, and 

the “Director of Communications, 

have appeared nationally and locally 

on talk and interview shows through 

schedule coordination by — the 

Director of Communications. 

The Administration has also made 

unprecedented efforts to influence 

and control the content of television. 

For example, on October 20, 1970, 

Vice President Agnew suggested that 

television network commentators be 

publicly examined “by a group of 

people in government to explore the 

depth of [their] opinions, [their] 

prejudices...” The implication, of 

course, is that the government is 

capable of somehow being an arbiter 

of truth; this fallacy is at the heart of 

all totalitarian systems and is the 

basis for all justifications of 
censorship. Mr. Agnew’‘s suggestion 

implies a philosophy antithetical to 

the great First Amendment of our 

Constitution, which prohibits 

governmental action which would 

abridge freedom of speech and 

assumes that there is no one who has 

a monopoly on truth. 

These efforts to influence and 

control content have even included 

attempts to persuade entertainment 

shows to support the 
Administration’s ideological positions 

on drugs and obscenity. Broadcasters 

and record industry executives have 

been called to the White House — 

with FCC Chairman Burch in 

attendance — and told to get the 

“drug lyrics’ off the air. Director 

Klein proposed that Hollywood 

writers and producers insert anti-drug 

propaganda into regular 

entertainment shows. According to 

the New York Times: ‘‘Broadcasters 

said this was the first time in memory 

that a request for the use of mass 

enter 3inment for a governmental 

purpose has been proposed.”” 

Dean Burch has embarked on his 

own campaign against what he’ 
considers obscenity. Because the 

definition of obscenity is so difficult, 

this concern has a_ tremendous 

“chilling effect’’ on any controversial 

speech; indeed, on live shows the 

only certain way of avoiding the 

possibility that an individual will 

utter some remark which the FCC 

might consider indecent is to avoid 

certain individuals ana groups 
altogether. ‘in what has been 

interpreted as a signal to other 

broadcasters, the FCC in an 

unprecedented move punished a 

small listener-supported 

(KRAB-FM in Seattle) because some 

four letter words were used by a 

black minister during a program 

which played his ‘‘autobiographical 

novel for tape.” As a punishment, the 

station's ticense was renewed for only 

one year instead of three, even 

though the FCC has no obscenity 

guidelines for stations to follow, and 
that renewal is in hearing now. 

Subsequently, the FCC fined an 

educatiozal FM station in 

Philadelphia because four letter 

words were used in an interview with 

rock group leader Jerry Garcia. As 

Elizabeth Drew reported: 

station’ 

This was the first time a 

broadcaster was fined for 

obscenity, and it was a 

deliberately constructed test 

case. In developing it, the 

FCC worked closely with 
Nixon officials © at ‘the 

Department of Justice. It is 

an issue that is consistent 

with the politics of the Nixon 

Administration. 

Thus, in effect, the Administration 

has made it clear that, at least for 

certain purposes, it considers private 

television programming as an arm of 

the Government's public information 

efforts. 

Not only have the television 

networks gotten the message, they 

are also apparently willing to bend 

Over backwards to please’ the 

Administration. The most recent 
example involves televised football 

games. In the early part of November 

the American Broadcasting 

Company’‘s television network 

broadcast the football game between 

Holy Cross and the University of 

. Buffalo, but refused to broadcast the 

half-time show by the Buffalo band; 

the show was titled ‘‘America the 

Beautiful,” contained critical 

comment about the Southeast Asian 

War, and included such songs as “‘We 

Shall Overcome,” and _ others 

opposing corporate pollution. ABC 

declined to show it on the grounds. 

that it constituted partisan political 

comment. But several weeks later 

ABC. decided to broadcast — without 

commercial interruption — the 

half-time show at the Army-Navy 

college football game. That show 

honored the leading participants in 

the controversial U.S. raid on a 

prisoner of war camp near Hanoi, 

which had taken place the week 

before, and the chief speaker was Mr. 

Nixon’s Chairman of the Joint Chiefs 

of Staff, Admiral Thomas H. Moorer. 

The President of ABC Sports, Roone 

Arledge, offered the explanation for 

the seeming double standard: unlike 
the pro-‘peace’’ show at _ the 

Buffalo-Holy Cross game, there was 

no political content to the pro-war 

show at the Army-Navy Game. 

As one might well expect, the 

Administration’s domination of the 

airwaves has produced a number of 

legal challenges at the FCC, in the 
courts, and in Congress. 

During the past summer the FCC 

issued a number of crucial opinions 

and rulings affecting the use of 

political television. The — most 

significant series of opinions involved 

the so-called ‘Fairness Doctrine’’ and 

the central issue of citizens’ “access” 

to the airwaves. 

1. On June 4, the Commission held 
that peace groups in San Francisco, 

Baltimore, and Washington could not 

invoke the Fairness Doctrine to insist 

upon stations carrying messages to 

offset the point of view expressed in 

military recruiting spots. 

2. On June 24, a Los Angeles 

Communist Party Leader, Mfrs. 

Dorothy Healey, was denied the right 

to access to reply to a televised 
personal attack by a commentator on 

a Los Angeles television station: 

3. Early in the Fall, widespread 

interest developed in the President's 

disproportionate power to control 

primetime television, especially when 

addressing the nation on the progress 

of the Vietnam War. In a spate of 

fairness and access decisions, the 

Commissior, 
—Allowed the Democratic 

National Committee limited 

access to the airwaves in 

order to purchase short spot 

advertisements to raise 

money, but denied the 

committee's more 

far-reaching appeal to buy 

spot announcements for 

policy statements attacking 
the Republican 

Administration; 

—Retusea the Business 

Executives’ Move for 
Vietnam Peace the right to 

purchase time on a 

Washington, D.C., television 

station to express opposition 

to the war; 

—Established — against the 

wishes of the Republican 

National Committee — an 

extremely limitec (but 

important) right to rebut a 

President who has reneated 

invoked his preroy tive of 

automatic access prin 

time on all the major stations 

to address the nation oan 

highly controversia! issu: 

such as Vietnam 

Several ot us at ‘the Federal 
Communications Commission 

expressed dismay at this open 
hostility toward viewp: net on 
accord with those of Bo 4 “it 
Administration. Angere: «itize are 
appealing many of the -lecisions to 
the higher Federal Courts. The inal 
verdict is not yet in 

On tne legislative front a popular 

backlash supported efforts te jass 

legislation which would have iri, ed 

limitations on television campaign 

spending. The Political Broadcasting 

Bill was overwhelmingly approved by 

Congress — 247 to 112 in the House 

and 60 to 19.in the Senate. In what 

was perhaps the most cynical act in 
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the history of the Nixon 
Administration’s relationship with 

television, President Nixon vetoed 

the . bill. As the St. Louis 
Post-Dispatch declared: 

Mir. Nixon’s real motive in 

vetoing the TV spending bill 

is obvious. His Republican 

Party specifically and its 

candidates in general have 
more money’ than the 

Democrats, and the President 

wants the advertising 

advantage it gives them left as 
it is. The wholly independent, 

nonpartisan National 

Committee for an Effective 

Congress described Mr. 

Nixon's veto as “‘the most 

flagrant example of partisan 

interest we have witnessed in 

our 22-year history."” We can 

only concur. E 

Joseph Califano, General Counsel for 
the Democratic Nationa! Committee, 

denounced the veto with these 

words: ‘By this act, Richard Nixon 

served notice that he intends to buy 

the Presidency. from the American . 

people, at whatever cost, in 1972.” 

As the Little Rock (Ark.) Gazette 
observed: ‘’... it may well be that in 

actuality the Democratic Party is in 

such critical financial condition that 

it may virtually forfeit the 1972 

presidential elections before the 

campaign begins.” 

There is, widespread agreement 

that perpetuation of government of 

the people, by the corporations and 

for the rich was one of the decisive : 

factors in Mr. Nixon’s decision to 

veto. The other decisive factor was 

the bill’s repeal for presidential and 

vice-presidential races of the 

“equal-time” section of the Federal 

Communications Act. As an upstate 

New York newspaper observes: ‘This 

clause. effectively prevents debates 

between candidates on free time, a 

protective exclusion Mr. Nixon no 

doubt is eager to preserve at least 

through 1972 — when he is likely to 

run again.” . 

We .have just come out of the 1970 

congressional election campaign, and 

President Nixon‘s use of television 

was consistent with the pattern we 

have been describing. Much can be 

said generally about that campaign, 

and the lessons to be learned from 

the role which the Americans in your 

organization played in it. But it was 

also a major personal undertaking for 

ne President. And, as such, there 

were a number of  soinewhat 

disturbing aspects which touch on 

the general topic we have been 

considering. 

One of the most distressing aspects 

of the campaign was the exploitation 



of dissenters, using them before the 
TV cameras and exaggerating their 

importance. For example, the New 

York Times reported that in Miami 
Beach, where the President was 

scheduled to address a statewide 

television audience in support of the 

Republican candidate for the Senate, 

about 100 protesting youths were 

standing outside the convention hall 

when a man they assumed 

was from the White House 
presented them with white 

tickets and ushered them into 

an empty section at the rear 

of the hall. The youths 

performed as expected, 

stamping their feet and 

chanting, and both Mr. Nixon 

and Representative Cramer 

were able to make disparaging 

remarks about them before a 

statewide television audience. 

The Times reported that similar 

incidents occurred that night on two 

other Nixon campaign stops in 

Florida. 
The Washington Post condemned 

the campaign tactics of Nixon and 

Agnew as “rank exploitation of a 

national malaise for political 

ganysios 

Instead of talking about 

the virus in the bloodstream 

that causes the running sores, 

they are rubbing sandpaper in 

the sores, and then going to 

the people on the simple issue 

of whether one is for or 

against the sore. 

Protesters, if we are to 

accept the reporting of Hugh 

Sidey of Life Magazine, are 
being consciously allowed 

into political rallies, in 

carefully measured strength, 

by the President's stage 

— 

managers as part of the act, : 

to be played to, or upon, ina 

technique borrowed from the 

George Wallace campaign of 

two years ago... : 
The most brazen episode of this 

nature has come to be known as the 

"San Jose Incident,’’ which took 

place after the President spoke at a 

political rally just five days before 

the election. The following is the 

Washington Post report of the 

“incident”: 
After the President left the 

building, he stood for a 

moment by his car, then 

climbed upon the hood to 

wave and raise his arms in the 

familiar “V" sign. 

(Reuters reported that he 

was heard to say, “That's 

what they hate to see.”’] 
The gesture seemed to 

inflame some of the 

demonstrators, and objects 

were thrown in the 

President's direction. 

Although President Nixon had almost 

certainly been advised that protestors 

had been invited from all over the 

San Francisco Bay area— _ the 

heartland of the New Left 

movement — he mounted his 

limousine to flaunt a V-sign at 

anti-war demonstrators. Then, the 

following night, President Nixon 

went on nationwide prime-time 

television for one-half hour, paid for 

by the Republican National 

Committee, to denounce the 

demonstrators and urge support for 

Republican candidates across the 

nation; with the none-too-subtle 

suggestion that demonstrators and 

Democrats had more in common 

than the first four letters of the 

words. Before his speech, a staff 
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office telephoned TV stations in 

some 30 major markets to advise 

them of the “importance” of the 

speech and to “‘ask’’ if they planned. 

to carry it. 

It is somewhat ironic that 

Senator-elect John V. Tunney 

(D-Calif.) credited Nixon’s 

exploitation of the San Jose incident 

with helping him defeat the 

Republican incumbent, Senator 

George Murphy. Tunney said the 
President's actions “opened a 

credibility gap’’ based on “the 

impression ... that the President was 

baiting the kids.’’ Tunney said the 

President's V-sign “created a 

tremendous amount of suspicion” 

that the incident was _ being 

manufactured for political purposes. 

Conclusion 

Lest there be 

misapprehension, | certainly do not 

represent that | have the “answers” 

to the problems |! have been 

describing. In that sense there is no 

“conclusion” to these remarks. This 

any 

is really only a superficial beginning 

to a project which | believe should 

occupy some of the best mifids in the 

U.S. and elsewhere for some time: 

the examination and close study of 

television as a power phenomenon in 

American politics. As Senator J.W. 

Fulbright recently testified: 

Communication is power and 

exclusive access to it is a 

dangerous, unchecked power 

_.. As matters now stand, the 

President's power to use 

television in the service of his 

policies and opinions has 

done as much to expand the 

19 

powers of his office as would 

a constitutional amendment 

formally abolishing the 

co-equality of the three 

branches of Government. 

Self-evident as that statement appears 

to me, we are only beginning to 

grapple with its implications. We, all 

of us, FCC Commissioners, political 

consultants, citizens of the world, 

have a vital interest in collecting data, 

and simply informing ourselves, 

about this phenomenon. 

The press bears a_ special 

opportunity and responsibility in this 

regard. It must investigate and expose 

the charades and facades. And it 

must develop its own traditions, 

including firm positions on pressure 

it will not tolerate— such as 

subpoenas and calls from Directors of 

Communications. The public must be 

educated about the uses of, and 

pressures upon, the media. 

There is a precedent for this in the 

British tradition. Although the Prime 

Minister has the authority to ask that 

a certain program not be shown on 

the BBC, that power has not been 

exercised, for one simple reason: can 

you imagine the public reaction to 

the simple announcement that ‘‘the 

program originally scheduled for this 

time segment has been censored by 

the Prime -Minister.”” Suppose ABC 

had said: “In deference to President 

Nixon’s wishes, we have decided not 

to broadcast the Buffalo University 

Band's peace program.” 

~ We need ground rules as to when 
the opposition party is entitled to 

reply to the President. Perhaps we 

can benefit from the British concept 

of a “loyal opposition’ which is 

entitled to regular access to television 

as a means of informing the 

electorate. 
One response of the party out of 

power may be the selection of 

Presidential candidates much earlier 

than the present nominating 
conventions. There is no way a 

535-man Congress (or even the 
Democratic leadership’) can 
effectively rebut the President in the 

personality-oriented medium of 

television. There simply has to be one 

opposition spokesman. We may see 

the day when the party out of power 

nominates its next presidential 

candidate two years before thg 

President's term expires in order to 

permit him to play his role and build 

up a following before the election. 

Indeed, there are those who believe 

the supporters of Senator Muskie 

have already pulled off precisely that 

result when he was “‘nominated” to 

be the Democratic spokesman to 

answer President Nixon this last 

election eve. 

We need ground rules on television 

advertising, particularly with respect 

to ‘‘spot’’ television ads, You 

gentlemen have a vital interest in this 

subject, because those spots have 

tarnished your own image and made 

a ‘disparaging epithet of the word 

“image-maker.”’ 

Members of your fraternity have 

told me that they would often prefer 

to show longer portraits of their 

candidates but are unable to do so 

because the networks simply refuse 

to jeopardize their ratings. If this is 

so, it is in your interest, and the 

Nation’s interest, for you to speak 

out and work to change this 

situation. 

| would predict that there will be 

longer time periods used in the 

future, either because the Courts, 

Congress or FCC will require it, or 

the broadcasters will permit it under 

threat of such a ruling. | would also 

predict that there will be an 

increasing emphasis on “reality” — 

candidates who come across as their 

honest-as-possible selves. So many 

viewers are by now so hardened to 

the commercial! slick sell that, as 

some of you observed this past 

election, the political commercials 

themselves are becoming issues in the 

campaigns. This is based upon 

nothing but feel. But, as the 

American musician/poet Mason 
_ Williams has said, ‘‘In the process of 

selling to America, business has 

created an America that will no 

longer buy its products. Their how 

blew their what.” | think you 

gentlemen may find yourselves the 

victims of the same phenomenon. | 

suspect that a great deal of the 

cynicism on the part of many of the 

young and old alike about politics 

can be traced to the TV commercials 
backlash: if it’s on TV it’s probably 

not true, not good for you, 

overpriced, and of questionable 

moral and ethnical value. (Polls reveal 

that 20% of those Americans who 

watched the moon landing — 

“Brought to you by the Gulf Oil 

Company” — refuse to believe that it 

wasn’t just another phony 

commercial television program.) 
Television communicates a lot more 

about a candidate than his words — 

especially when the setting, his dress, 

or his expressions and gestures 

communicates that the words are 

untrue or hollow. | believe the 

increasing demand for real live 

human beings in politics is going to 

continue, whether in spite of or 

because of you. Indeed, the 

disappointment and disgust over the 

lack of responsiveness of both major 

political parties to other than 

military and corporate demands now 

raises the very real possibility of at 

least a “stand by”: fourth party, 

ready to spring into action in all 50 

states if the major parties do not 

adequately reform themselves by 

1972. But you can be helpful in 

choosing your candidates, and their 

programs, and | hope you will be. 

Finally, | want to present a series 

of proposals for your consideration; | 

would like to receive your comments 

and suggestions on these proposals, as 

well as on the subject | have 
discussed with you today. 

(1) Television time should be made — 
available free to all candidates for 

public office. 

(2) This time should be equally 

apportioned among all major party 

candidates, and made available to 

others based upon the votes received 

in prior elections or the number of 

signatures on petitions. 

(3) The purchase of any additional 

political time on television should be 

prohibited. 

(4) Candidates should be 

forbidden to use time in less than five 

minute segments. 

(5) When political propaganda 
films and advertising techniques are 

used, such presentations should be 

followed immediately by time during 

which the candidate is shown by the 

station in a setting over which he has 

no control, such as a debate, press 

conference or news interview. 

| look forward to hearing from 

you. 



f 
i id 

: b yy xi 
» (ft, Me, g my Te, f ’ f 

A Gi WEAN G7 Of, Ad) het p ij A , Why  LESUY) fl a ff / Mm == KG SALLI MAT EPS 3 = << A iy 3 4/2 — 3 

= ° 

ERSY PHECES - 

| 18 A SERIOUS UNCOMPROMISING FILMI THAT STANDS. 
EASILY ABOVE THE STANDARDIZED CRAP THAT HAS 
| BEEW COMING FROM THE FILM STUDIOS LATELY? eco. 

THis emer! 
.—Steve Kolin, Bernard Baruch, C.U.N.Y. 

}),| “A terrifie book which should 
/) | be air-lifted to our Prisoners 

of War...in their American 
jails everywhere.” au. KRASSNER 

The new and knowing novel by the co-author of Candy 
and the co-author of Dr. Strangelove 

WORLD PUBLISHING TERRY SOUTH ERN 
TIMES MIRROR An NAL Book $6.95 

GaALTAEHS SIND sevois oun 
Directed by David Maysies, 

Albert Maysles, Charlotte Zwerin 
A Maysles Films, inc. Production 

Plaza Theatre 
58th St. East of Madison Ave. EL 5-3320 | 
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JO OEE pie arti ole: eg ange er 

SEND TO: . 
. EAST VILLAGE OTHER 
~ 20 EAST 12th ST. — 

- NEW YORK, NY 10003 

PARK-MILLER “outs ony 
A3rd St. (Bet. 6th & B’way) BR 9-3970 Continuous 9:45 A.M.—Mid. 
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'M RUAN MME 
See all of me in unusually re- 
vealing (and provocative!) ~poses 
Wide open. completely nude: 

$2.00 trings eight giant prints 

é (Brochu.e. of Smm fiims & orig 

“inal negatives, 59 cents 
f J L & R SALES, Dept R93 

Box 979, Arisa, _ Calif. a 
-—<——e ee 

UNIQUE CES : 
FOR. egal 

State your age when 
ordering. Catalog, $1 ¢ 

refunded with first order. 

KELLY, Dept. K-414 
P.O. Box 505 

Capitola, Calif. 95010 

If Not Delighted---Return 
the product fo: Full 

and Immediate Refund!! 
Names & addresses of women openly looking 

for men to love them Up to 100: per frst 

each Inst different area Includes description 

phone. Constantly revised up to date $4 

bungs list for your area ‘or stampes ac 

dressed env. for.area breaktean & fact ~heet 

> PERSONALITY PLUS, Dept. P-255 
P.O Box 55093. Sherman Oaks. Caiit 31413 

ple, sephisticeted SINGLES. 
, whees interes? ond ‘desires. ere. 

7 Send fez pemple ede & dateilel 
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ion, New York, N.Y. 10016 | 
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| for the Real Thing! s 

swincine WHS EXCITING MOSTESES Re oases Sie Ue 

so EMTERTAIM You @ YOUR CLIENTS Part 11, 200 ft 15.00 | YOUR SECRET CCNTACT 
| and Ii together 25.00 Many Swedish & Danish dealers have had in- 
Nitty-Gritty, 100 ft.. 8.00 ||coming mail halted by authorities. But we 

‘% Sample color film 1.00 ‘| have their private addresses & can help yqu 

CONTACT FILMS, Dept. C-129 ADULTS ONLY | get the far-out films & photos you desire. 
Within 30 days you will receive a private con- 

\ i 
Bove os a03 Hallyward,. Ca alt, SO tact direct from Europe. This service is well 

i worth the $1 we ask - . . the brochures 
| ew eee eee aan =, | alone may satisty you! 

SCANDIA CONTACT. Dept. S-77 
Box 55093 » Sherman Oaks. Cais. 21413 

for lefermetion coll 228-3017 oF visi 

ie 478 19th ot. Sth floor 

WHERE EVERYTHING IS LEGAL 

compuerey ena 
UNCENSORED Bie SAMPLES & FREE 

BROCHURES 
@ SURPRISE SEX 
Hive PRODUCTS 

OTHE! {STATE DESIRES) 
(WITH YOUR FIRST ORDER, RE- 
GARDLESS OF SIZE) 

BOOKS ° PHOTOS ° FILMS 
F/S Industries, My oe G17 
45 East Colorado B 5 
Pasadena, Calif. gtiot” 

Include 25¢ te cover mailing 

will you believe the films, photos and pub- 

lications we have for you. The local product 

can’t compare, yet U.S. customs problems 

are cleverly avoided and delivery is guaran- 

teed. We have what you want. not what 

you've been accustomed to getting 
WOOCSBEVD 

| 
APEX PRODUCTIONS, Dept. T-201 epee ae 2 

; Box 39064 + S-10054, Stockhoim 39. Sweden ea ae 
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CLASSIFIED RATES: PERSONAL: 

$5.00 FOR THE FIRST 25 WORDS. 
20 cents FOR EACH ADDITIONAL 

WORD. BUSINESS: $3.75 FOR THE 

FIRST 25 WORDS, 20 cents FOR 

EACH ADDITIONAL WORD. 

THE CLASSIFIED ADVERTISING 

(PERSONAL AND BUSINESS) 

DEADLINE-1IS TUESDAY AT 12 

NOON FOR THE NEXT 
TUESDAY’S PUBLICATION. 

PLEASE. PRINT~OR. TYPE ALI 

CLASSIFIED AND PERSONAL 

ADS. PHONE NUMBERS NOW 

ACCEPTED FOR PERSONAL 

CATEGORIES. ALL CLASSIFIED 

ADVERTISING MUST BE 

PREPAID. NO ADS WILL BE 

TAKEN OVER THE PHONE. NO 

REAR: sHEETS =SUPPLIED- FOR 

CLASSIFIED ADVERTISING. 

ADULT BOOKS 

to 60% off! 

Great selections! Color illus. Ltd. 

Offer. Free brochure: OMEGA, 

Chemical Bank Bldg., Sheridan Sq., 

NYC 10014 

UNISEX 

BUY AND SELL 

LEGAL GOLD 

Turn-on guaranteed. Just like grass, 

cook or smoke it. Large, cleaned 

$2.00 lid makes 20 joints. 3 lids 

$5.00; 7 lids $10. 

Dealers Wanted 

WINNER 

Box 48475EV Hollywood 90048. 

Gulf Coast male model. Dig it man! 

New body & unique personality, turn 

on turn on with 34’ 26" 34” call 

Paul anytime 246-2158 

VOLUPTUOUS YOUNG BLONDE 

mode! will mude-pose for you 

Privately in air-conditioned studio. 

Call 228-3017. Pat, 47 East 19 St., 

' 5th floor. 

TAKE A TRIP 

Turn on with the “FAMOUS 

TRIPOUT BOOK.” Sure-fire 

formulas to make hash from tegal 

chemicals. Make peyote, DMT, 

cannabis, LSD, etc. Do it NOW! Send 

$2.00 to: 

TRIPS UNLIMITED 

Box 36347EV Hollywood 90036 

MAKE OUT 

Reach sexy, exciting single girls, 

adult couples, gays—share your 

most intimate desires with swinging 

groovy ‘‘friends.”” Hundreds listed. 

Rush $2.00 today to: 

CONTACTS 

Box 36395EV Hollywood 90036 

GET HIGH GUIDE 

“‘Trur-ons” gives you dosages, effects 

and scources (bath legal & illegal) for 

ways to get high. Get your turn-on 

guide today. 

Rush $2.00 to: 
GRASS SHACK 

Box 74534-EVO Los Angeles 90006 

YOUR LOW BUDGET 16 or 35 mm 

films can be produced more 

professionally than you think. Call 

us: 362-2787. 

The East Viilage Other needs old 

photography magazines for collages 

or if you have any pictures that you 

don't want anymore call Charlie 

Frick at EVO in the afternoons at 

255-2130. 

Shops: Beautifully designed earrings, 

silver and hammered brass, for 

information write E. Gardner, 1121 

New Hampshire Ave. N.W., Apt. 508, 

Washington, D.C. 

GET STONED 
without any of the legal hassle. 

Guaranteed. It's the best 100% safe 

‘SUPERHIGH” Lowest price. 1 large 

lid $1.50, 4/$5; 9/$10. Send Bread 

To: 

CRYSTAL IMP'S 
Box 36241-EV Hollywood 90036 

CASTING SEXPLOITATION FILM 

Models, actresses, couples, attractive 

young women wanted for film. Non 

union. Pay up to $100 per da. 

Auditions by appointment. Call 

662-2604 evenings. 

Leaving for Vietnam, have collection 

of new films. Call Skeeter—246-2158. 

3 for $35. 

CASTING for explicit sexploitation 

film. Attractive, young women and 

men call Mr. Clement at 247-7676: 

1:00 - 3:00 PM. 

WORLD'S LARGEST COCK 
Giant 8” x 10” clear photo. 

Fantastically stimulating 14" hard-on' 

on hadnsome young stud. All-time 

biggest cock, 7” circumference. Sent 

immediately first-class sealed 

envelope with free catalog. $3 from 

FLEA MARKET 

BIG BEAUTIFUL COCK CANDLE 

EXPERTLY SCULPTURED DETAILS 

BARGAIN $3.50 + 50¢ hdg/ptg 

ANTHONY ENTERPRISES Dept. O 

PO Box 45031 

Chicago, Illinois 60645 

ORDER in light or 
dark colors 

Hypnosis expert wants, just for the 

adventure of it, friends among the 

swinging set. Lives in N.J. but has use 

of NYC apartment. Will give hypnosis 

lessons on how to place your partner 

under your complete hypnotic 

control (world’s quickest and most 

effective hypnosis inducing method). 

Also self-hypnosis for reducing, self 

confindence, anti-smoking, timidity, 

shyness, etc. Only those giving 

telephone number considered. Write 

only first contact. No visits honored. 

Psychological Recorders, Top Floor, 

2011  Stecher Ave., Union, N.J. 

07083, Att. Mar. 

Attractive gay or bi chick wanted for 

a couple of hours of home movie 

making with same. Call for 

appointment. 362-2787. 

Helgga—Over Sexed Young, 

Tall—enormous Breasts— Needs 

bread— will model nude or do your 

thing. No bondage. TRY ME ONCE. 

you’ll be hooked forever. 694 3rd 

Ave., 5th floor Te. 687-2217 from 11 

am till midnight. 

FEMALE MODELS 

- FEMALE figure models wanted for 

magazine and pinup ages 19-25 no 

experience necessary. Call WORLD 

WIDE PHOTO 924-8558. 

FEMALE FIGURE MODELS $25 an 

hour. No experience necessary. | 

need many female models for 

legitimate photographic work for 

publication. This is my private 

studio, not an agency or amateur 

studio. | use up to ten models a 

week. None earn less than $50 for a 

shooting; all day earns $75. Some 

models are used many times. Strictly 

business. Call me at my Studio and 

ask questions. Bob Wolfe, 255-2711 

100 GIRLS needed immediately for 

photographic figure modeling. No 

experience necessary. Minimum 

$50-75 per shooting. Same girls used 

many times. Call Bob Wolfe Studio, 

255-2711. 

NUDE MODELS available for body 

painting, amateur photo studies. 

Cameras provided, no appointment 

necessary. Open 12 to 9. Studio 47, 

47 East 19 St. 

EARN UP TO $50 PLUS a day as a 

model for a groovy body painting & 

photo studio. Call 477-6811. 

ANNOUNCEMENTS 

SECRETARY, HEAVY TYPIST, 

Office Experience, Groovy 

Atmosphere, Record Company. Call 

[212] 581-2212. 

SAINT MARK’S FREE CLINIC 

NEEDS SPACE FOR EXPANSION, 

PLENTY OF DOCTOR’S 

DENTISTS, NOT ENOUGH SPACE, 

3 to 5 ROOM APT. OR SMALL 

LOFT. LOVE, 533-9500. 

TRUBS 

UPTIGHT? COOL IT, MAN. 

CLIMAX YOUR DAY WITH A 

MIND BLOWING MASSAGE BY 

PIERO. BY APPOINTMENT. 10 a.m. 
to 10 p.m. CALL 734-5094. Air 

Cond. STUDIO OR RESIDENTIAL. 

FOR HE. ULTIMATE IN 

MASSAGE. Mate and female 

clientele. Call Betty Neal. — Lic. 

MU8-4681 and EL5-3192, 210 East 

53rd St., between 2nd and 3rd Ave. 

Air cond. 

JOHN THE MASSEUR—home & 

studio service. Men only. $20.00. 

889-5477. : 

JIM'S RUBS FOR MEN ARE 

SENSATIONAL AND GROOVY. 

DAY OR NIGHT SERVICE AT 

YOUR HOME OR MY STUDIO. 

TEL 876-7662. 

WOMEN ONLY 

a women’s health spa, 

steam, sauna massage programmed 

weight control. LaFemme Health 

Spa, 1610 E. 19th St., B’klyn, N.Y. 

(Off kings Highway: 376-2776 

Relax in 

Professional Massage Techinician now 

interviewing girls 20-30 interested in 

earn while learn opportunity Work 

full or part time but must attend 

school at my expense Can earn good 

money if not leave name number 

Jerrold 247-2178 

Jerri’s Massage Technicians 7 days 

male female operators trained at 

recognized schools. Areas most varied 

techniques Gentle firm different 

appointment: 247-2178 

Sensational, deep soothing massage 

by a young English masseur. Studio 

or residential. Call CHARLES at 

861-2017 

MEN 

Get a duo-body rub. Two groovy 

guys relaxing you. Afts. and evs. to 

11PM. 734-4029 

S&M 

Does your bare ass need the belt? 

Male, 34, in twon Jan. 30-Feb. 4 

looking for action. Box 136, 

Halfway, 2795 16th St., San 

Francisco, CA. 94103 

MODELS 

SOUTHERN MALE MODEL 

AVAILABLE TO DO 

YOUR THING 

CALL GUY 

724-3880 

Handsome athletic Southern model 

college student 20, 6'2’’—190 Ibs. 44 

inch chest 34 waist versatile for NY 

& NJ call JEFF [212]-773-8864. 

STRIKINGLY 

Handsome Negro Male Model. 

Maginificent brown body. Charming, 

verSatile. Relaxed modeling 

session/$35. Call Dave, 866-2237. 

Two explicit nude photos of Dave 

$5. 

Beautiful BARE BUTTOCKS and 

muscled legs of male model Dave in 8 

* 10 photo for $3. David Alexander 

P.O. Box 1275, Manhattanville 

Station, New York City, N.Y. 10027. 

Michael D.— Nat urgently reques 

to know, are you safe? Contact EVO 

editor for information regarding how 

to find me. 

LESH MARKET 

Scientific Dating Service Inc. 147 W. 

42nd. St. New York City, Room 

1018. Guaranteed Dates -AM- 

TA8-7897: 12. PM to 8 PM 

OX5-0158 and Sunday. 

Congenial, educated male, 36, seeks 

pleasant girl partner to meet other 

interesting couples at swinging 

couples parites. Write E.B., P.O. Box 

2051, Brooklyn, N.Y. 11202. 

Handsome, affectionate white male, 

24 desires white male under 30 for 

love and fun. Robert MacMillan, P.O. 

Box 3755, Grand Central Station, 

New York, N.Y. 10017 

Blow your mind with YON! FILMS. 
We can produce your low budget 

16mm film for less money than you 
think. For information call 
362-2787. Keep trying. 

Enjoy a 3-hour long erotic massage 

by Henri. Women only 929-3212 

evenings. 

Excellent hands. Enjoy a stimulating 

massage by Tony The Greek. 

Weekdays-Weekends. For 

appointment call 656-2853 

ANNABELLE—WILL LET YOU DO 

YOUR THING with MY PEACHY 

BODY IF YOU PROMISE TO BE 

TENDER & GENTLE. Psychedelic 

nude body painting or wild photos or 

what have you in order for me to get 

bread right away. 901 8th 

Ave.—Store. Tel. 247-9122 From 11 

am ti! midnight. 

ThE LovESONG Of J.AL_ frEd 

PrOOfrock” By T.S.ELIOT; ‘**‘doN’T 

faLL off ThE MouNTAIN”” By 

SurELy MaCLalNE (‘‘CaT ON a hOT 

TIN roof’) May had a LITTLE 

LaMB, ITs fLEES WAS ,,ryanN’S 

DauGhTEr”’, “PANTA rhEi” 

(nErAKLEITOS, “rah, BEN-TAr!”) & 

flowruNs (NaME oN BLdG. NExT 

TO BANKO. “& ELISE SAw ThE 

LIGhT (“‘LIGGETT” IN 

“BuTTErflELD 8”), THAT IT wAS 

BEN (“TOV"” (Viet Nam: VOT 

Name? (Say!GoAm & HaNol (anatta, 

“no sett })})) =<; & ON ThE 

SEvENTh Day ELISE rACEd IT.” 

{ThE Three MaGl BrOuGhT 

“khruSOS, LEBaNoN & Murrh”. 

Free book &/or supplement &/or 

escalator in a sarong: Benedict David 

Schwartzberg, Box 752, Peter 

Stuyvesant Station, NY 10009 

Young male college student will 

accommodate females in any way. 

Good looking, uninhibited & 

WELL-TRAINED. Age and race 

unimportant. Call: Paul (New Jersey) 

201-672-3829 

Females with pretty feet wanted for 

study project. Good pay, good hours, 

no photography. Send phone no. for 

details to Box 704, FDR Station, 

New York 10022. 

Swinging couple wants to meet other 

couples for sensual pleasure. We also 

like outdoors, books, movies, art, 

dancing. Give phone. Box 903, 

Stuyvesant Sta., NYC 10009. 

Man, driving Cadillac to California, 

leaving Dec. 21, will take one or two 

attractive young ladies. Phone Mr. 

Carney, [212] 661-3450, days 9-6. 

SPECIAL SERVICES » 

AMPUTEE DATING SERVICE & 

REGISTRY Here is a service for 

amputees by amputees. $10 annual 

dues. Dates, dances, discussion 
groups, unlimited referrals for the 

mutual benefit of amputees only. 

Ephrati, 27 E. 13th Street, NYC 

10003. 

HYPNOSIS CAN CHANGE YOUR 

LIFE!!! Obesity, stage-fright, 

smoking, insomnia, memory, 

concentration. $25.00 PRIVATE 

SESSION. PL5-4363. MAIL ORDER 

COSTS $10.00. Box 31, FDR 

Station, New York, NY 10022. 

KORZYBSKI P 

Korzybski students wherever you 

are! “*,..the psychedelic values of 

GS are the morning glory seeds that 

have sprouted the whole 

*‘make-love-not-war’ generation. We're 

onto a whee new consciousness, a 

whole new electronic consciousness 

of abstracting, a collective 

consciousness in a common 

psycho-biosphere made of the soil, 

air and blood. That’s what these 

communes are alj about... that’s 

what we’re all about.”’ Write to us 

and we'll send you a copy of Roy 

Aid's book BE oy | YOUTH 

COMMUNES. The Boston Society 

for Gs, 6 Magnolia Street, 

Dorchester, Mass. 02125. 

PALM BEACH UNIVERSITY 

— now accepting applications for its 

January term — open admissions 

policy, pass-fail system, learning by 

doing, cultural tour seminars, small 

classes, student developed 

curriculum, P.B.1.U. is what your 

mind needs. WRITE TODAY FOR 

CATALOG. Drawer 1830, West Palm 
Beach, Florida 33402. 

DIG NUDE MAIL? 
If viewing sexy photos is your ‘‘bag,”’ 

gain “SEXUAL FREEDOM" and 
FREE photo illustrated color 

brochures by putting your name on 

our confidential mailing list. State 

Age. Scott, Rand & Co. Dept. V., 

Box 43, Randalistown, Md. 21133 

INSTRUMENTS OF INTIMACY 

to complement your love life 

Handcrafted sexual accessories of 

guaranteed high — quality. For 

illustrated catalog, send $1.00 to : 

O'dell Organ Co., Box 65, Seattle, 

Wa. 98160 (over 21 only) 

DIG HORNY MAIL? 

Fill your mailbox with the real stuff. 

Guys, gals, photos, books, movies 

etc. Put your name on the Nat’! 

Adult Mailing List. Send $1.00 to 

WLS, POB 912, Azusa, CA 91702. 

ENCOUNTER 

GROUP 

Sensitivity and awareness 

Wed 8:30 

Call 988-6617 

PUBLICATIONS 

LARGEST most complete list of 

companies that offer nude photos, 

films, and catalogs. Send $5.00 to 

STONE, 1650 Winona’ Bivd no. 4, 

LA, Calif. 90027. 

Daring female magazines, movies, 

Paperbacks. FREE CATALOGUES. 

Beaver, Box 2373EV, Philadelphia, 

Penna. 19103. 

Gay male books, magazines, movies, 

FREE CATALOGUES. Trojan Box 

2121EV, Philadelphia, Penna. 19103. 

Widower early 40’s will sugar daddy 

hip chick who needs bread. Write: 

Victor Degas, Box 77, Tremont 

Station, New York, N.Y. 10457 

Hear my Heart 2 
when the bird sacrifices a light 

& nakedness obscures the flight 

Hear my Heart ; 

when the candle screams with a sigh 

& a warrior finishes the sky 

yu-2-4471 ORPHEUS 

Hear my Heart 

when mystery plunders the air 

& thunder fondles a prayer 

Near my Heart 

when wings wrinkle a destiny 

& the trumpet devours sia.ery 

uy-2-4471 ORPHEUS 

IMPERSONAL 

TALL, dark, handsome, 33-year- 

white executive wishes to meet 

attractive female swinger 

cocktails, luncheon and... Let’s ta:!- 

about it you won't be disappointec 

Write me. Include your phere 

number if possible, Discretion 

assured. Steven Archer, c/o AAA-1 

Service, 943 Columbus Ave., NYC. 

Please, gals only. 3 

Box 153, NYC 10022. : 



Ros Cl. At 

i; | & 


